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DURHAM, NH - Granite Staters’ opƟmism about business condiƟons in the state and in the country over the next year are at record
highs. They are also opƟmisƟc about their personal ﬁnances and the long-term economic prospects of the U.S. economy. However,
Granite Staters are deeply divided in their economic outlook by parƟsanship, with Republicans and Independents generaly opƟmisƟc
and Democrats largely pessimisƟc. This represents a substanƟal change from October 2016, when Republicans were far less opƟmisƟc
than Democrats or Independents.
These ﬁndings are based on the latest Business and Industry AssociaƟon (BIA) Report on Consumer Conﬁdence,* conducted by the
University of New Hampshire Survey Center. Five hundred and thirteen (513) randomly selected New Hampshire adults were
interviewed by landline and celular telephone between February 10 and February 19, 2017. The margin of sampling error for the survey
is +/- 4.3 percent.
N.H. Business CondiƟons
Conﬁdence in the New Hampshire economy is at a 15 year high. When asked how New Hampshire businesses wil do in the upcoming
year, two-thirds of Granite Staters (67%) think state businesses wil enjoy good Ɵmes ﬁnancialy, only 17% think they wil experience
bad Ɵmes, and 16% anƟcipate mixed condiƟons. The percentage predicƟng good Ɵmes has increased signiﬁcantly since last fal.
MajoriƟes of Republicans (84%), Independents (70%) and Democrats (52%) are opƟmisƟc about business condiƟons in the state.
Independents and parƟcularly Republicans are signiﬁcantly more opƟmsiƟc about business condiƟons in the state than in October 2016,
when only 48% of Independents and 38% of Republicans anƟcipated good Ɵmes. Democrats meanwhile are slightly less likely to foresee
good Ɵmes than did so in October 2016 (63%).
"Granite Staters’ conﬁdence in the state and naƟonal economies is striking. That’s the great news. Worrisome is the gap in conﬁdence
between those self-idenƟfying as Republicans and those self-idenƟfying as Democrats. The fact is, conƟnued parƟsanship could aﬀect
condiƟons required for economic prosperity," said BIA President Jim Roche.













Business CondiƟons in NH - Next 12 Months
Good times Bad times Mixed
*We ask that this copyrighted informaƟon be referred to as the BIA Report on Consumer Conﬁdence, sponsored by the New Hampshire Business and Industry AssociaƟon,
and conducted by the University of New Hampshire Survey Center.
U.S. Business CondiƟons
New Hampshire adults are similarly opƟmisƟc about expectaƟons for the U.S. economy as a whole. Three in ﬁve (61%) Granite Staters
think that businesses across the country wil experience good Ɵmes over the next 12 months, 26% anƟcipate businesses wil have bad
Ɵmes, and 12% think condiƟons wil be mixed. The percentage of Granite Staters who think naƟonal business condiƟons are good is at
its highest point in more than 15 years.
While opƟmism about U.S. business condiƟons has increased markedly since October 2016 - when 41% anƟcipated good Ɵmes - feelings
are highly polarized based on parƟsanship. Nearly al Republicans (91%) and seven in ten Independents (70%) anƟcipate good Ɵmes for
the U.S. economy, but only 32% of Democrats agree. The percentage of Republicans who foresee good economic Ɵmes for the country
has increased by sixty-four points since October 2016 (27%).












Business CondiƟons in US - Next 12 Months
Good Times Bad Times Mixed
New Hampshire residents are increasingly opƟmisƟc about the long-term prospects for the U.S. economy. Currently 46% of New
Hampshire residents believe that the U.S. economy wil enjoy conƟnuous good Ɵmes over the next 5 years, 31% expect periods of
widespread unemployment and depression, and 23% see a mix of good and bad condiƟons. The percentage of residents expecƟng
conƟnuous good Ɵmes has increased by ﬁŌeen percentage points since October 2016.
As with other quesƟons, responses are closely linked to parƟsan aƩachments. More than three-quarters of Republicans (76%) and a
majority of Independents (56%) anƟcipate conƟnuous good Ɵmes for the U.S. economy in the next ﬁve years, but only 16% of
Democrats foresee this.
















Most New Hampshire adults consider themselves beƩer oﬀ or about the same as they were a year ago. Forty-ﬁve percent say they are
about the same ﬁnancialy as a year ago, 38% say they are beƩer oﬀ, and 17% say they are worse oﬀ. Unlike other quesƟons, responses
are not closely Ɵed to parƟsanship: 41% of Republicans, 40% of Independents, and 34% of Democrats say they are beƩer oﬀ.
Residents aged 18 to 34 (57% beƩer oﬀ) are most likely to say they are beƩer oﬀ ﬁnancialy, while those who aƩend religious services at
least once a week (27%) and those aged 65 and older (15%) are least likely to say so.
Looking forward, half of Granite Staters think their households wil be in about the same ﬁnancial condiƟon next year as they are today
and 37% think they wil be beƩer oﬀ, while only 13% think they wil be worse oﬀ.
Republicans (69% beƩer oﬀ) are more than twice as likely than Independents (30%) and nearly ﬁve Ɵmes as likely than Democrats (14%)
to say they anƟcipate being beƩer oﬀ ﬁnancialy next year.












Household Financial CondiƟon - Compared to 1 Year Ago













Household Financial CondiƟon - 12 Months From Now
Better off Worse off Just about same
Better off Worse off About the same
New Hampshire adults conƟnue to think it is a good Ɵme to buy major items for their home. More than two in three New Hampshire
residents (69%) think now is a good Ɵme to buy major household items, 18% think it is a bad Ɵme, and 13% think it depends on a
person’s ﬁnances. This measure has largely stayed steady since May 2016.
Subgroup Analysis
Residents who voted for Donald Trump in 2016, self-idenƟﬁed and registered Republicans, those who frequently listen to conservaƟve
radio, self-idenƟﬁed conservaƟves, and those who aƩend religious services at least once a week are most likely to predict good business
condiƟons for New Hampshire and the U.S. as wel as see only conƟnuous good economic Ɵmes for the country over the next ﬁve years.
Those who frequently read the Boston Globe, those self-idenƟﬁed Democrats, those who voted for Hilary Clinton in 2016, and
self-described liberals are least likely to foresee posiƟve macroeconomic condiƟons.
New Hampshire residents responded less consistently to microeconomic quesƟons about their personal ﬁnancial situaƟon. Young
people (those aged 18 to 34) are most likely to say they are beƩer oﬀ ﬁnancialy than a year ago, while older people (those aged 65 and
over) are least likely to say so. Responses to one's anƟcipated ﬁnancial condiƟon a year from now break down largely along the more
parƟsan lines seen in responses to the macroeconomic quesƟons. There are few demographics diﬀerences in respondents' opinion on
whether now is a good or a bad Ɵme to purchase a major household item.













Good Time to Buy a Major Household Item?
Good time Bad time Depends
Business and Industry AssociaƟon Report on Consumer Conﬁdence Methodology
 
These ﬁndings are based on the latest Business and Industry AssociaƟon (BIA) Report on Consumer Conﬁdence, conducted by the
University of New Hampshire Survey Center. Five hundred and thirteen (513) randomly selected New Hampshire adults were
interviewed by landline and celular telephone between February 10 and February 19, 2017. The margin of sampling error for the survey
is +/- 4.3 percent. These MSE’s have not been adjusted for design eﬀect. The design eﬀect for the survey is 1.2%.
The random sample used in the BIA Report on Consumer Conﬁdence was purchased from MarkeƟng Systems Group (MSG), Horsham,
PA. MSG screens each selected telephone number to eliminate non-working numbers, disconnected numbers, and business numbers to
improve the eﬃciency of the sample, reducing the amount of Ɵme interviewers spend caling non-usable numbers.
The data have been weighted to adjust for numbers of adults and telephone lines within households. AddiƟonaly, data were weighted
by respondent sex, age, educaƟon, and region of the state to targets from the most recent American Community Survey (ACS)
conducted by the U.S. Census Bureau. In addiƟon to potenƟal sampling error, al surveys have other potenƟal sources of non-sampling
error including quesƟon order eﬀects, quesƟon wording eﬀects, and non-response. Due to rounding, percentages may not sum to
100%. The number of respondents in each demographic below may not equal the number reported in cross-tabulaƟon tables as some
respondents choose not to answer some quesƟons.
For more informaƟon about the methodology used in the BIA Report on Consumer Conﬁdence, contact Dr. Andrew Smith at (603)
















































































Business CondiƟons in New Hampshire in 12 Months
 
“Turning to business condiƟons in the New Hampshire as a whole – do you think that during the next twelve months we’l have good



























































































































































































































































































Business CondiƟons in U.S. in 12 Months
“Turning to business condiƟons in the country as a whole – do you think that during the next twelve months we’l have good Ɵmes



























































































































































































































































































5 Year Economic Outlook - U.S.
“Looking ahead, which would you say is more likely – that in the country as a whole we wil have conƟnuous GOOD TIMES during the



































































































































































































































































































Household Financial CondiƟon Compared to 12 Months Ago
"We are interested in how people are geƫng along ﬁnancialy these days. Would you say that you and your family living there are



























































































































































































































































































Household Financial CondiƟon 12 Months from Now




























































































































































































































































































Good Time to Buy Major Household Item
 
“Now thinking about the big things people buy for their home – such as furniture, a refrigerator, a stove, television and things like that.











































































































































































































































































































































Attend services 1 or more/week
Once-twice a month












































































































































































Business CondiƟons in NH - Next 12 Months

























































































Attend services 1 or more/week
Once-twice a month












































































































































































Business CondiƟons in US - Next 12 Months

























































































Attend services 1 or more/week
Once-twice a month








































































































































































































































































Attend services 1 or more/week
Once-twice a month












































































































































































Household Financial CondiƟon - Compared to 1 Year Ago

























































































Attend services 1 or more/week
Once-twice a month












































































































































































Household Financial CondiƟon - 12 Months From Now

























































































Attend services 1 or more/week
Once-twice a month












































































































































































Good Time to Buy a Major Household Item?
Good time Bad time Depends
STATEWIDE 13%18%69%
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